OCCUPATIONAL CATEGORY

INSTRUCTIONAL AREA/YEAR


BUSINESS SERVICES MARKETING

ECONOMICS/OPERATIONS 

DISTRICTS 2011
PERFORMANCE INDICATORS:

Describe factors that affect the business environment

Explain how organizations adapt to today’s markets

Make decisions

Explain the nature of overhead/operation costs

Explain the concept of productivity

Identify factors affecting a business’s profit

Persuade others

Overall impression of the students’ skills and performance
BRIEF DESCRIPTION OF EVENT:

The student will play the role of the General Manager for a small printing company.  The owner of the company has asked the General Manger to develop scheduling alternatives in order to reduce costs and increase employee morale.  Student should be familiar with alternative work schedules.

MATERIALS SUPPLIED:

Note Cards
MATERIALS STUDENT SUPPLIES:

Pen and Pencil 

BUSINESS SERVICES MARKETING

PROMOTIONS

DISTRICTS 2011
PERFORMANCE INDICATORS:

Demonstrate appropriate creativity

Identify the elements of the promotional mix

Describe word-of-mouth channels used to communicate with targeted audiences

Identify communications channels used in sales promotion

Explain types of advertising media

Explain the importance of coordinating element in advertising

Coordinate activities in the promotional mix

Overall impression of the students’ skills and performance
BRIEF DESCRIPTION OF EVENT:

The student will play the role of the Marketing Manager for an insurance company.  The Human Resources Manager has asked you to create a promotional plan for a new program.  Students should be familiar with Health and Wellness Programs.
MATERIALS SUPPLIED:

Note Cards
MATERIALS STUDENT SUPPLIES:

Pen and Pencil 
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